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Mobile-firstadvertising

Smartphones have become ubiquitous.In 2018, mobiledevices accounted for over 52% of all worldwide onlinetraffic,and all video marketing

stats show continued growth. Marketers are well aware that consumers now rely on their phones for news, shopping,and a significant portion their
entertainment. As a result, forward-thinking brands have worked to make their websites, advertisements, and even services mobile-friendly. Creating
this intuitive user experience is critical during a time when nearly halfofall onlinetransactionsaredone on smartphones.

Inaddition to changingthe way we consume, mobile phones have also started to influencethe way we create video content. The majority of videos
recorded on mobile devices today arebeing shot inan upright format known as vertical video. It’s a trend that has led many brands to create vertical
advertisements intended for platforms such as Instagram Stories, Snapchat, and even Facebook. Usingthis vertical formatenables marketers to get
engaging content in front of modern customers and minimize on-screen distractions.

Vertical stories arereportedly on track to surpass Facebook and Instagram news feeds interms of user engagement. Additionally, theadvent

of shoppablelnstagram stories and vertical video platform|GTV have created a practical motivation to create in this format. We can expect the use
of mobile-firstcontent to continue its spread well into and after 2019.
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