
Types of scripts 

 



Script 

• Writing a script early on helps you spot issues such as: 

1. Loopholes in your story. 

2. Bad pacing. 

3. No character development. 

• It also gives you a physical form of your story idea that you can share with people 
and get some feedback, which is priceless. 



Script format 
 A script consists of 3 main elements: 

 Location 

 Action 

 Dialogue 

 

• Some of the examples of script writing softwares are Final Draft 8, Movie 
magic Screenwriter 6 etc. 

 



Location 

• At the beginning of each scene we must declare the location.  

• We do this in the following format: 

(a) interior or exterior?  

(b) a description of the location  

(c) is it day time of night time? 

 



Action 

• This is the place to describe the action that precedes or follows the dialogue.  

• It is written without indention at the body of the script. 

 



Dialogue 

• Indented to the center of the page, the name of the character would be written 
with capital letters and the lines of dialogue would be under it, indented as well. 

 



1. Feature Film 

• Feature film scripts are traditionally written by one writer or a team.  

• After the first final draft, a script may then be modified, edited, or “work 
shopped” by new or veteran writers. 

• Some screenwriters, of course, won’t allow their scripts to be changed; 
however, it only ever works out that way if you’ve actually got some weight to 
throw around.  

• If you’re a newbie, come in expecting to have your final draft reworked, revised, 
and recut—and it may not necessarily stay in line with your original vision. 

• A feature film-length script will usually be about 120 standard pages, on average, 
assuming that a page is equivalent to a minute on screen. 
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• TV series tend to be written in teams.  

• The job will be to meet with a group of writers in a writers’ room every day or a 
few times a week.  

• On your own, you’ll come up with storylines, subplots, jokes, new characters, and 
dialogue.  

• Sometimes, you’ll be assigned something specific for someone else’s script. Other 
times, you’ll take the lead with a story all your own. 

• Live-action series can be serial or episodic.  

• Because of commercials, half-hour stories tend to run approximately 22 minutes 
(between about 22 and 45 pages).  

• For hour-long stories, you’re looking at about 45 minutes, which doubles your 
page count, on average. 

2. Live-Action TV Series 





• Short-form film and video content may be narrative fiction, documentary-style, or 
introductory-slash-biographical in nature.  

• These scripts run the gamut from short and sweet (just a few minutes long) to 
substantial, but not quite feature film-length (perhaps 20 to 30 minutes long).  

• Because of their shorter nature, it’s not uncommon to have a smaller budget with 
these sorts of content (as opposed to network TV writing, for example). 

3. Short-Form Film and Video Content 





• Animated video is a fantastic medium for selling the message, as there is no better 

way of communicating specific details or telling the world about your story. 

• Even when your script is just for three or five minutes of animated video. Take 

hours or if possible, days to write, rewrite and fine-tune the script to perfection. 

4. Animated Video 



Some points to remember when script writing for an animated video; 

• Forget what you are good at, focus on what the viewer wants. 

• Consider the length, keep it short. 

• Do the unexpected, surprise your audience. 

• Communicate effectively, grab attention. 

• Connect emotionally. 

• Tell stories. 

• Be conversational. 

• Simplify your core message. 

• Make it personal. 

• Add humor. 

• Wrap up tightly. 

 

 

 



1. Brief your concept first: 

There are many key questions that you need to ask yourself before crafting an effective 
video script. 

• Who is your target audience? 

• What is the goal of the video? 

• Why are we making the animated video and to whom? 

• What is the core theme upon which your video is built? 

• What is the key learning expected from the video? 

 



2. Limit your word count: 

• Respect the number of words you use in your script. 

• The optimal length for an animated video is 90 seconds. You should always aim 
to hook your audience to the video within the first 7 seconds, as this is when they 
decide whether to continue listening or not. 

• The script is the first chance to work on animated video length and you can do 
that with word count.  

• You can notice that some movie trailers are more exciting than the movie itself. 
That’s because a trailer is limited by a time constraint. 

 



 45 seconds - 90-110 words 

 60 seconds - 120-170 words 

 90 seconds - 200-250 words 

 2 minutes - 250-300 words 

 



3. Draft your script: 

• As you’re writing your own animated video script, keep that age-old saying in 

mind, “A picture is worth than a thousand words”. 

• Remember, you’re going to create an animated video, so it can have many 

possible visuals and audible elements to reach your audience for sure. 

• Write in plain, conversational; make sure you use the language that your 

target audience will understand.  

 

 








• The gaming industry seeks screenwriters who can spin a unique tale to serve as 
the introduction to a game’s storyline.  

• The plot must then lead to actions and developments, which change based on 
each player’s moment-to-moment decisions. 

• Because game shows can spin off in many directions, scripts tend to be quite long 
and have multiple possible beginnings, middles, and endings. 

5. Games 





6. Short Web Series and Mini-Series 

• Short web and mini-series are often done by small production teams with a writer 
who may also be acting as a director/producer/actor and a skeleton crew.  

• In other words, these are often smaller projects akin to short-film and video, so 
writers may wear many hats and must be open to collaboration. 

• Short web and mini-series scripts may be serial or episodic, depending on your 
genre.  

• Veteran writers recommend keeping these scripts short—about five to 10 minutes 
per episode is traditional. 

 





7. Video Ad 

• Script Writing for an advertisement video is different from writing for films and 

TV shows.  

• The result of every video is different from the other as our creativity also varies 

from project to project. 

• Adopting a pattern will help you to write effectively and your viewers absorb your 

content quickly as they move from one video to the other. 

 



A) The Problem-Solution method: An effective and familiar method is to explain your 

solution for a particular problem of viewers. Make sure the audience should feel their 

pain and follow you to know how you can solve their problem. Next, provide the 

solution for their problem and make sure to give the solution in a short time. 

B) Historical Method: Are you offering an innovative and a better modern alternative? 

Find out what came before the service or product you are offering? Then use the story 

to really show off the benefits you are offering and take the viewers on an emotional 

journey through the way that things used to be done, unlike the problem solving 

method.  

C) Direct Explanatory Method: Typically, with a background voice-over this can be a 

simple start-to-end run-through of your business that you are explaining.  

 

 







8. Educational Programme 

• Should include proper introduction. 

• Introduce the resource person at the beginning.  

• Choose the correct audience. 

• Focus on content. 

• Include animations and graphics to define a topic. 

• Don’t use jargons.  

• Explain the information in a simple language.  





9. News 

• Writing a TV news script is a lot harder than you might think. 

 Be Sure to Write for the Ear 

 Avoid the Passive Voice 

 Use Present Tense Wherever Possible 

 Write Stories for People 

 Befriend Action Verbs 

 Be Careful With Numbers 

 Sell the Story 

 Move the Story Forward 

 



Different Parts of a Script 
 

 The first line informs the audience about the main point of the story. If you only 

had one line to tell your story, it would be, "Pilgrims began arriving at St. Peter’s 

Square on Monday, February 11, following an announcement by Pope Benedict 

that he's resigning at the end of the month." 

 Provide a line or two of background information that adds context to your first 

line. For example, "The 85-year-old German-born pontiff said he is no longer 

strong enough to fulfill the duties of his office, becoming the first pope since the 

Middle Ages to take such a step." 

 



 Next, go back to the pictures being broadcast and what's happening in your story 

as the news of the Pope's retirement spreads. You could say, "Thousands of 

people from all over began arriving at St. Peter’s Square." 

 Next, expand on the scene by saying, "People of all religions prayed for the pope 

and wished him well. 

 Last, wrap-up the story with concrete information. For example, "The Vatican's 

spokesman said the pope would step down at 1900 GMT on February 28." 





10. Corporate presentations 

• Before you start writing your script, a critical step must be taken. 

• Who is your audience? 

• What is the context in which the presentation will take place? 

• How much time will you have for your presentation? 

• What is your presenter profile? 

• What is the goal of the presentation? 

 

 



1. Frame your story 

2. Plan Your Delivery 

3. Develop Stage Presence 

4. Plan the Multimedia 

“Putting It Together” 

 
 





11. Interview 

• Scripting, especially for interviews, leads the conversation safely from A to B 
without crashing and burning along the way.  

• Without a solid video script, inexperienced and experienced interviewees can lose 
direction and give inappropriate responses, endangering the content of the entire 
interview. 

• Identify your objective 

• Speak to your audience 

• Follow a story arc 

• Keep it human 





12. Sports programme 

 

• Intro 

• More info 

• Quote 

• Numbers 

 





13. Documentary script 

• “You must work backwards.”  - It is the only way to write a documentary script.  

• Once you have collected your research, data, and interviews, only then can you 
write the script.  

• Without research, it would be impossible to conceive what an interviewee is going 
to say and how that ties into your message.  

• Once you have all of the facts and materials, then you can sit down and write the 
script and voice-overs. 

• Video and Audio columns are the standard and they are formatted so that the 
visuals line up with the audio (interview, narration, music, etc.) that plays over 
them. 





THANK YOU 
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